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2. LEARNING OUTCOMES 

 

Learning outcomes 

Upon successful completion of the course the student will be able to: 

1. KNOWLEDGE: identify, recognize and describe the concept of destination management in 

both theoretical and practical contexts. 

2. UNDERSTANDING: distinguish the various structures that exist and which contribute to 

the effective management of destinations 

3. IMPLEMENTATION: examine the management of a destination through the Destination 

Management Agency (DMO) tool 

4. ANALYSIS: plan and develop the role of the various important partners and their 

contribution to the development of the destination 

5. COMPOSITION: explain and propose a solution to the problem both theoretically and 

practically through local and international examples 

6. EVALUATION: be able to evaluate and compare case studies. 
General Skills 
 

✓ Search, analysis and synthesis of data and information, using the   

        necessary technologies 

✓ Adaptation to new situations 

✓ Decision making 

✓ Autonomous work 

✓ Teamwork 



✓ Working in an international environment 

✓ Work in an interdisciplinary environment 

✓ Production of new research ideas 

✓ Respect for diversity and multiculturalism 

✓ Respect for the natural environment 

3. COURSE CONTENT 

The content of the course deals with the following topics: 
 1. Definitions. Types of tourist destinations 
2. Elements of tourist destination composition. Dickman's (1997) Five A's of a Destination 
3. The life cycle of the destination 
4. The cycle of tourist travel 
5. The design of the destination 
6. Destination assessment (SWOT analysis) 
7. The Destination Management Agency (DMO) 
8. The D.M.O. Activities-Financing-Strategies 
9. Branding of the destination 
10. Destinations in the COVID-19 environment 
11.” Smart” destinations 
12 and 13 Case studies 

4. TEACHING AND LEARNING METHODS - ASSESSMENT 

TEACHING METHOD 
 

Face to Face 
 

ICT USE  Use of Information and Communication Technologies 
(ICT) in Teaching. Namely: 

✓ PC, POWERPOINT 
✓ USE OF PROFESSIONAL EQUIPMENT IN 

LABORATORY EDUCATION 
✓ MULTIMEDIA 
✓ INTERNET 
✓ E-MAIL 

TEACHING ORGANIZATION 
  Activities 

Working Load per 
Semester 

Lectures 39 

Bibliographic Study 

and Analysis 

41 

Presentation of Written 

Assignment 

70 

  

  

  

  

  

TOTAL 150 
 

ASSESSMENT 
 
 

Language of Assessment: Greek 
Evaluation methods: 
Short answer and multiple-choice questions. 
Written paper with a public presentation. 
Final written examination. 
 Evaluation criteria: 



Participation in the course. 
Success in test answers and final exam. 
 Written work and successful presentation based on 
the following elements: 
Α. Title and originality of the theme. 
B. Summary of the topic. 
C. Importance of research (topic). 
D. Definition of the research problem. 
E. definition of hypotheses and research questions. 
F. Research design. 
G. Bibliographic review. 
H. Bibliography and references. 
I. successful public presentation with critical analysis of 
arguments and findings. 
I. Managing questions from the audience. 
The criteria are published on the course website. 
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